
 It should be obvious that if the local broadcast media was meeting the need 
there would be no need for XM to serve this type of market. It is not being 
served. 
I recently moved from Minneapolis and heard the difference that the change of 
ownership of WCCO made the change was not good, the station has really lost 
listners through the new owners of a big broadcast company. 
 
Let the market place pervail and the best survive. 
The FCC does not and should not have to fight the battle of a large company 
having competion from a small operation (XM). 
 
If customers like a serving they will use it. If they don?t like it they will 
not use it and it will die it own natural death (if nobody listens then the 
service will disappear).  
 
 


